
WOMEN GLIDING in the UK

Liz Sparrow



Liz Sparrow

• XC racing pilot flies an ASG29 ☺

• British Team member

• WomenGliding founder member

• Instructor

• WWGC2022 Championship Director

• FAI Women With Wings group member
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Who took part?
• 184 responses 

– 72% active glider pilots
– ~25% of UK female pilots
– 28% instructors
– Wide age range

• Of those no longer active
– 1/3 experienced pilots
– 1/5 stopped after their TL



46% - Freedom, 
silence and 
tranquillity

43% - Challenge

30% - Fun



51% - friends / family

20% - visiting a club

Younger women - via 
Education



Club training is 
unstructured

☺Mentoring helps

2 most frequent 
comments





Club training is unstructured
☺Easy/good pre-solo but...
...only 44% agreed club training ensured good 

progress beyond solo
35% actively disagreed with this

☺Mentoring helps
☺Around 60% want a mentor
☺Around 60% want to mentor

2 most 
frequent 

comments







☺Around 70% say their club is woman-friendly

BUT

28% of stoppers said club atmosphere was a cause of 
leaving gliding

29% of all replies said men’s attitudes need to change



58%   Time  
27%   Money
11%   Lack of 

confidence

Top 3 
problems





54%  Time

36%  Money 

28% Club atmosphere

...

Difficulty making progress –

25% of under 35s



31%  Time flexibility 
at gliding club

29%  Money

Top 2 by miles





35%  More women in 
visible roles in clubs

29%  Target advertising to 
young women

22%  Change club 
atmosphere

Top 3 areas active 
pilots identified





35%  Support is needed

29%   Need a change in 
the attitude of the 
men in gliding

2 things 
really stood out





STAND UP IF YOU RECOGNISE THESE 
ISSUES…



☺ Getting new women into the sport
☺Make your women visible (BUT don’t exploit them!)
☺ Target recruitment

☺ Keeping women in the sport
☺ ‘Bite-size’ gliding
☺Offer AND STRUCTURE support
☺Use role models but avoid ‘ghettos’
☺ Address behaviour at the launch point

‘10 things you can 
do to encourage 

more women’

Guidance 
document for 

clubs





GETTING MORE WOMEN GLIDING



• Great logos 

• But 

• complex 
and not 
related

What are we trying to say?



• Simple and clear

• ‘Discover Gliding’







Video here





Women have fun gliding!!

Inspire                Grow                  Community



It’s successful!!

• Squad for WWGC2022 and beyond

• Women Gliding – big increase in members

• Social media – followers increasing



WWGC2022



WWGC2022 - the Vision

To deliver WWGC2022 AND maximise the legacy benefits to 
support:

• Increasing participation and membership including 
broadening the active demographic

• Raising the profile of UK gliding with the public and 
government, sport, aviation etc organisations.



5 Key Aims

1. Operational - Deliver a safe, sporting, enjoyable, well-organised 
competition

2. Financial - Financial control of WWGC2022 budget to deliver a surplus 

3. Marketing - Promotion of WWGC2022 and UK gliding

4. Sponsorship - Develop & implement processes to gain sponsorship

5. Legacy - Achieve tangible legacy benefits for UK gliding



Links

• Partners

• Sponsors

• Ambassadors



Links

avionicwatches.com

Use code ‘women gliding’ 
for a 5% discount on all watches in their range 

AND
help raise funds for Women Gliding



Events

• NOT talking about 
gliding…

• BUT about how 
gliding enhances life, 
leadership and 
business skills



Events



School
STEM 

resources



Sponsorship

• Can we give sponsors value?

– Advertising – mostly local

– Youth development

– Under-represented groups’ personal 
development

– Career pathways in aviation

– Sustainability



LEGACY

INSPIRE                       GROW                 COMMUNITY



Practical, reusable resources

• Marketing

• Sponsorship

• Engagement in local community

• STEM and youth initiatives

• Diversity initiatives

• Sustainability initiatives



Practical, reusable resources

• Marketing

• Sponsorship

• Engagement in local community

• STEM and youth initiatives

• Diversity initiatives

• Sustainability initiatives

PLEASE steal 
our ideas and 
resources!!!






